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INTRODUCTION

This report contains the results of an AdStudy®, conducted by SIGNET RESEARCH, INC. using
ads from the Fall 2023 issue of LINK For Counselors.

Established in 1968, SIGNET RESEARCH, INC. is a leading provider of Ad Measurement studies
specializing in publication, association, and advertising research. Signet combines
cutting-edge technologies with a commitment to client customization through its proprietary
AdStudies.

The objective of the SIGNET AdStudy® is to measure Recall and Readership of ads that
appeared in a particular issue.

Readers from the publication's circulation list are invited to participate in this online study.
The invitation is sent after they receive the issue to be studied and before receiving the next
issue. Participants are connected to a Signet website where they view the ads to be
measured.

This report is based on returns from 312 respondents. In order to eliminate bias with regards
to the order of viewing the ads, the sequence of viewing the ads was rotated.

By providing measurement scores to each ad and comparing it to others in the same issue,
advertisers are given the opportunity to find new ways to better communicate with their
audience and realize a stronger return on investment with their media buy. While these
results represent a small sample of the magazine's total circulation, they do reflect the
opinion and commentary of readers who are the most active, providing insight into how the
general audience may react to the advertising.
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SCORES USED IN THIS REPORT

AdStudy Score

A measure of ad exposure. It is calculated by adding the recall seeing and recall
reading percentages.

Recall Seeing

The percentage of respondents who recalled seeing the advertisement in the
issue.

Recall Reading

The percentage of respondents who read the advertisement.

Have Seen Sales Representative

the percentage of respondents who have seen an admissions/sales
representative from the college/company advertising in the past six months.
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READER PROFILE

Considering all the times you pick it up, about how much time, in total, do you spend reading or looking through a
typical issue of LINK for Counselors?

46%

39%

13%

2%

Less than 30 mins.

30 - 59 mins.

1 hr. - less than 2 hrs.

2 hrs. - less than 3 hrs.

3 hrs. or more (0%)

Mean (minutes): 38.1

Percentages may not add up to 100% due to rounding.

How many people, other than yourself, usually read or look through your issue of LINK for Counselors?

47%

17%

19%

14%

2% 2%

None

One

Two

Three - Five

Six - Ten

Over Ten

Mean (pass-along): 1.4

Percentages may not add up to 100% due to rounding.
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PUBLICATION VERBATIMS

Any comments on this issue of LINK for Counselors or topics you would like to see covered
in future issues?

■ New FAFSA info, how the colleges are doing with it... more opportunities for our students
with special needs.

■ I thought it had good articles regarding college essays. As a counselor, it will help me as I
help answer my students questions about college essay writing.

■ Helping students navigate the myriad of differing ways to navigate the college admissions
process.

■ Navigating NCAA for dummies.

■ New FAFSA.

■ Engaging students.

■ Links for advisers.

■ Thank you for the current and up to date topics.

■ I think it's a good magazine to get in my profession.

■ More on AI.

■ Info about how to choose religious colleges.

■ This magazine helps me to consider colleges that I had not necessary though of for
students. I go directly to the articles that caught my attention from the cover advertising. I
do keep it in my office to refer to it when needed. I enjoy the printed version not the digital
version.

■ QR codes are always a plus as this allows the reader to cover more information and or to
request more information if a survey is provided within the actual flyer.

■ More ads for honors programs.

■ Cover a career trajectory that goes beyond undergraduate studies.

■ I like your topics, there are always some that are relevant to my job.
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■ Security recommendations in the college environment.

■ More insight from college admission officer.

■ University applications and AI - what are the universities expecting?

■ I like getting it.

■ More topics that cover how to pay for all these colleges.

■ SCOTUS discussion supplemental essays, how to best support our students without just
selling them essay review services?.

■ I liked the Five Ways to Improve School Counselor and Administrator Relationships. It was a
quick easy read, provided ideas, and building relations with peers among my school.

■ Information about college admissions is always helpful.

■ Very informative and provides me with assistance that I can share other curriculum from
different universities across the nation.

■ Professional development for counselors.

■ I receive this magazine via email but I'm realizing now that if I received it by mail, I probably
would use it more. We receive so many emails that it's very easy to overlook this one when
it comes in and other than glancing at the highlights, I don't read enough of it. It has a lot of
great information!

■ More scholarships and ways for students to get involved outside of school.

■ Anything related to student mental health. Engaging families in education and the higher
education process.

■ Good issue. Articles are interesting and informative. Please include more articles regarding
diversity on college campuses and available scholarships.

■ There are a few topics in this issue that particularly pertain to me and can be used at my
school.

■ Essay tips and pointers for students.

■ Please keep it in print. That is how we share.
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■ Career Technical Education and Work Based Learning.

■ Resources to share when advising 1st generation, low-income students who think college is
"too expensive".
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TOP 5 SCORES

1. Baylor Institute for Air Science: 114

2. Gannon University: 107

3. Landmark College: 106

4. Landmark College: 104

5. Texas A&M University Corpus Christi:
98

AdStudy Score: A measure of ad exposure. It is calculated by adding the recall seeing and recall reading percentages.
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ADVERTISER SCORES

Advertiser Size Page
AdStudy

Score
Recall
Seeing

Recall
Reading

Have Seen
College Rep

Baylor Institute for Air
Science 1/2 page 31 114 60% 54% 13%

Gannon University 1 page 4 107 57% 50% 7%

Landmark College 1 page C4 106 57% 49% 12%

Landmark College 1/2 page 9 104 55% 49% 16%

Texas A&M University
Corpus Christi 1/2 page 25 98 53% 45% 7%

Utica University 1/2 page 35 97 52% 45% 8%

State University of New
York at Oswego 1 page 3 94 51% 43% 7%

High Point University 1 page C2 91 49% 42% 16%

University of Charleston 1/2 page 21 90 49% 41% 5%

Hampton University 1 page C3 89 53% 36% 8%

Stetson University 1/2 page 37 84 48% 36% 10%

Kean University 1/2 page 56 81 45% 36% 4%
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Advertiser Size Page
AdStudy

Score
Recall
Seeing

Recall
Reading

Have Seen
College Rep

Lycoming College 1/2 page 7 81 43% 38% 9%

Husson University 1/2 page 14 77 41% 36% 4%

Touro University, New
York School of Career
and Applied Studies 1 page 5 75 43% 32% 6%

Salisbury University 1/2 page 63 74 44% 30% 5%

Touro University, New
York School of Career
and Applied Studies 1 page 59 72 41% 31% 6%

TOTAL ISSUE AVERAGE 90 49% 41% 8%

SIZE AVERAGES NO. OF ADS
AdStudy

Score
Recall
Seeing

Recall
Reading

Have Seen
College Rep

One Page or Larger 7 90 50% 40% 9%

Fractional Page 10 90 49% 41% 8%

AdStudy Score: A measure of ad exposure. It is calculated by adding the recall seeing and recall reading percentages.
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SIZE/PLACEMENT AVERAGES

AdStudy® Score - Size

90 90

0

20

40

60

80

100

One Page or Larger Fractional Page

The above are averages for the sizes of ads in this issue
(i.e. 90 is the average score for the One Page or Larger ads)

AdStudy® Score - Reader Traffic Flow

89
96

81
86
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1st Quarter 2nd Quarter 3rd Quarter 4th Quarter

The above are averages per 1/4 of the magazine
(i.e. 89 is the average score for the first 1/4 of the book)
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PUBLICATION NORMS

AdStudy
Score

Recall
Seeing

Recall
Reading

Total Issue Average 78 43% 35%

One Page or Larger 82 45% 37%

Fractional Page 75 41% 34%

1st Qtr. 2nd Qtr. 3rd Qtr. 4th Qtr.

Reader Traffic Flow (1/4
Book Averages) 80 80 76 84

Total Ads Assessed: 215


