LINK

FOR COUNSELORS

2026 Subscriber Profile

1212 Sadler Drive

’ \ PA RAM O U N T North Liberty, IA 52317

\0 RESEARCH 319.338.7210

paramountresea rch.com




LINK for Counselors 2026 Subscriber Profile Study

Contents

4T 0T ot o 3

ResSpONdent Profile.......cccueciiiiiiiieniiiiiiiiieiiiiiinenniniiinessssiiniiesssssissiieessssssssresssssssssssesnns 4
OFBaANIZAtION Ty PO ettt e e e e e e e e e e e ettt ettt e e esas e s e e e e e eeaeeeeeseeeeenesesnnanaan 4
SEUAENTS SEIVEA ..ottt ettt e ettt e e sttt e e st e e e sbbe e e s nbeeeennneeens 5
NACAC IMEMDBDEISNIP ciiiieee ettt e e e s e e e s s st e e e e sssbbaeeeeesssbaaeeeessnssreeens 6

ADBOUL LINK fOr COUNSEIOLS ....ccuuueiiiieennnniiiiiiiinnniiiiiiiiennsssisiiiiessssssisiimssssssssssmssssssssssssssssssssssssns 7
TiME SPENT REAMING c.eeeviieie ettt e e e s e e s s st e e e e e s s tbeeeeeeesasseaeesesnasneeeas 7
Pass AlONE REAAEISNIP ...uuiiiiiiiiiiiee e e e e e s e e e e s s abaae e e e e ensreeeas 8
ISSUE FOrMAt Pref@rEnCe ... .e it s e e e e 9
ACTIONS TAKEN ..t ettt ettt e st e e st e e s eabe e e e sanbeeeenneeeeeanee 10
E-newsletter RECEIVEISNIP oot e e e s e s e e e e s e aaneee 11
WEDSITE ViSIT ..ottt e et s e e et e e s it e e s b e e e e saneeesnneeas 12

Y o o T=T 4 T 1 13

Paramount Research Page 2



LINK for Counselors 2026 Subscriber Profile Study

Introduction

Methodology

Paramount Research utilized the online research methodology for this project. Potential respondents
for the study were randomly selected from the magazine subscription list. Email invitations were
managed by the magazine with consultation from Paramount Research. All other aspects of the
project were under the sole control of Paramount Research.

Number of Responses/Margin of Error

Based on 214 survey respondents, the margin of error for this study is +/- 6 percentage points.
This means that 95 percent of the time, the study results fall within 6 percentage points in
either direction of the results that would be found if the entire survey population (LINK for
Counselors magazine subscribers) completed the survey.
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Respondent Profile

Organization Type
Nearly all respondents work at a public or private high school. The largest segment (52%) work
at a public high school. Another one in four (27%) indicated private high school.

Which ONE of the following best describes your
School/Company?

Public High School 52%

Private High School 27%

Independent Counselor 13%

College/University 2%

Other 6%

Base = those respondents who answered the question or 213.
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Students Served
The typical respondent personally works with an average of 235 students. The largest segment
of respondents (23%) indicated they personally work with between 201 and 300 students.

How many students do you personally work with?

23%
17% 17%
15% 15%
12%
.
1-50 51-100 101-200  201-300  301-400 Morethan400  Other

Estimated Mean: 235
Base = those respondents who answered the question or 214.
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NACAC Membership
More than six in ten of the LINK for Counselors subscribers (64%) are not NACAC members.

Are you a member of NACAC?

Base = those respondents who answered the question or 212.
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About LINK for Counselors

Time Spent Reading

The typical respondent spends more than three quarters of an hour (46 minutes) reading or
looking through each issue of LINK for Counselors. One in six (16%) spend one hour or more

with each issue.

Considering all the times you pick it up, about how much time,
in total, do you spend reading or looking through a typical

45%

Less than 30 minutes

issue of LINK for Counselors?

38%

14%

2%
I

30 to 59 minutes 1 hour to less than 2 2 hours or more
hours

Estimated Mean: 46 minutes

Base = those respondents who answered the question or 207.
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Pass Along Readership

Nearly half of the respondents (47%) share each issue of LINK for Counselors with an average of
one additional reader. Nearly one in ten (8%) indicated they share each issue with three or
more additional readers. Another one in six (16%) indicated two additional readers.

How many people, other than yourself, usually read or look
through your issue of LINK for Counselors?

Percent Who Share Each Issue

47%

53%

21%
16%
7%
1%
I
1 additional 2 additional 3 to 5 additional 6 to 10 additional None, just me
reader readers readers readers

Estimated Mean: 1 additional reader

Base = those respondents who answered the question or 205.
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Issue Format Preference

More than half of the respondents (53%) typically read the online/digital version of LINK for
Counselors. Another one in four (25%) typically read both versions.

Which version of LINK for Counselors do you typically read?

Online/Digital Version 53%

Both the Print and

0,
Online/Digital Version 25%

Print 23%

Base = those respondents who answered the question or 207.
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Actions Taken

Nearly all the respondents (92%) indicated they have taken action as a result of advertisements
and/or articles in LINK for Counselors. Half (50%) have visited an advertiser’s/school’s website.
Nearly four in ten (38%) discussed an advertiser or article with another counselor. Another one

in five (22%) have recommended an advertiser/school to a student.

» What action(s) have you taken during the past year as a result of advertisements

and/or articles in LINK for Counselors?

Actions

%

Indicating

Visited an advertiser's/school’s website 50%
Discussed an advertiser or article with another counselor 38%
Recommended an advertiser/school to a student 22%
Requested additional information from an advertiser/school 10%
Other 10%
No actions taken 8%

Percent Who Took Action: 92%

Base = those respondents who answered the question or 154.
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E-newsletter Receivership
The vast majority of respondents (85%) receive the LINK for Counselors E-newsletter.

Do you receive LINK for Counselors E-newsletter?

Base = those respondents who answered the question or 206.
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Website Visit
More than four in ten respondents (43%) have visited the LINK for Counselors website within
the past 3 months.

Have you visited Linkforcounselors.com in the past 3 months?

Base = those respondents who answered the question or 202.
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Appendix

Which ONE of the following best describes your

School/Company?

Those who indicated ‘Other’ wrote in the

following:
e Adult Education

e Career and Tech Education - BOCES
e Career Tech Counselor

e Independent High School
e Middle School Counselor
e Public Charter

e Public Elementary School
e PublicK-12

e Public Middle/High School

e public relations for college financial advisor

e State Education Department
e Writing coach, counselor trainer

How many students do you personally work
with?

Those who indicated ‘Other’ wrote in the
following:

e At high school my caseload ranged from 450-

650. At college as a regional rep, | visited
schools in 3 counties.
e None

What action(s) have you taken during the past

year as a result of advertisements and/or
articles in LINK for Counselors?

Those who indicated ‘Other’ wrote in the
following:

e Conducted further research on featured
topics

e Discussed an advertiser or article with a
teacher

| am a very new counselor (less than 2
months)

| have done all of these things over the past
15 years & continue to do so.

Incorporated resources into canvas page for
students

Just Share

Probably all of the above

read about services provided

Sent the IEC article to a colleague giving a
presentation at MOACAC.

shared article with a parent

Shared articles with clients

Shared information to students, parents and
staff

To be honest, | haven't paid much attention
to the advertisements in the magazine.
However, | did print off a few articles that |
want to share with my fellow counselors and
some students.

we have shared/discussed articles
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